


MONTHLY FEATURES

The Day Magazine is a monthly magazine bringing you the best of the Connecticut River Valley, southeastern
Connecticut, northeastern Connecticut and southern Rhode Island. Look for it in home delivery editions of The Day
newspaper the first Sunday of every month. The magazine highlights seasonal stories of interest, as well as locally

sourced features. Don't miss your chance to be included in this glossy, full-color publication.

January 1, 2023

Health and wellness / travel
EDITORIAL CONTENT DUE November 7,2022
AD RESERVATIONS AND COPY DUE November 16,2022
FINAL AD APPROVAL DUE December 2, 2022

February 5, 2023

Technology
EDITORIAL CONTENT DUE December 23,2022
AD RESERVATIONS AND COPY DUE December 27,2022
FINAL AD APPROVAL DUE January 11,2023

March 5, 2023

Weddings
EDITORIAL CONTENT DUE January 16,2022
AD RESERVATIONS AND COPY DUE January 23,2022
FINAL AD APPROVAL DUE February 6, 2023

April 2,2023
Environment and outdoors
EDITORIAL CONTENT DUE February 13,2022
AD RESERVATIONS AND COPY DUE February 20, 2022
FINAL AD APPROVAL DUE March 6,2023

To advertise, contact your Multimedia Consultant or call 860-701-4247

PLANNED" MONTHLY THEMES INCLUDE:

May 7, 2023
Food
EDITORIAL CONTENT DUE March 20, 2022
AD RESERVATIONS AND COPY DUE March 27, 2022
FINAL AD APPROVAL DUE April 10, 2023

June 4, 2023

Summer outdoor adventures
EDITORIAL CONTENT DUE APRIL 17,2022
AD RESERVATIONS AND COPY DUE APRIL 24,2022
FINAL AD APPROVAL DUE May 8, 2023

July 2, 2023
Life planning
EDITORIAL CONTENT DUE May 15, 2022
AD RESERVATIONS AND COPY DUE May 22,2022
FINAL AD APPROVAL DUE June 5,2023

August 6, 2023

Best of the Best
EDITORIAL CONTENT DUE June 12,2022
AD RESERVATIONS AND COPY DUE June 19,2022
FINAL AD APPROVAL DUE July 3, 2023

September 3, 2023

Animals and wildlife / mental health
EDITORIAL CONTENT DUE July 17,2022
AD RESERVATIONS AND COPY DUE July 24,2022
FINAL AD APPROVAL DUE August 7,2023

October 1, 2023

Arts and entertainment / fall
EDITORIAL CONTENT DUE August 14, 2022
AD RESERVATIONS AND COPY DUE August 21, 2022
FINAL AD APPROVAL DUE September 5, 2023

November 5, 2023

Winter outdoor adventures
EDITORIAL CONTENT DUE September 18,2022
AD RESERVATIONS AND COPY DUE September 25, 2022
FINAL AD APPROVAL DUE October 9, 2023

December 3, 2023

Holidays
EDITORIAL CONTENT DUE October 13,2022
AD RESERVATIONS AND COPY DUE October 20, 2022
FINAL AD APPROVAL DUE November 3,2023

*Themes and features may change throughout the year
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RECURRING TOPICS

Each issue of The Day Magazine covers a wide variety of locally relevant topics, from events to business profiles,
recipes to must-read books, travel tips to health advice and more. You can find the articles you want to read
organized by topic for easy access to your particular interests.

TOPICS MAY INCLUDE:

CORRESPONDENCE &ditor's letter, messages from readers, and general catching-up from previous issues

IN THE SPOTLIGHT r7+e Day Magazine shines the light on local performances, museum exhibits and culturally diverse
events, including stories about people worth noting in the arts community

PEOPLE & PLACES Business and people profiles, financial advice and new commercial openings
TASTE A deep dive into all things food and drink; featuring local restaurants, locally sourced produce, recipes and more

HOME & GARDEN current real estate trends, home and garden tips and advice, shopping for home goods & decor,
inspiration, DIY, and more for your home, inside and out

LOOKING BACK Features highlighting the past, present and future of our region

TRENDING A segment highlighting local shopping treasures, fashion and beauty advice, books and movies to check out,
technological advancements and a guide to local shopping

LIFE CYCLES ai stages of life advice - parenting, pets, new college grads, retirement and more
EXPLORATIONS information about day trips and exotic travel complete with captivating images

INTERVIEW Get to know a notable local through a series of questions

To advertise, contact your Multimedia Consultant or call 860-701-4247 revised 1/2023
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ADVERTISING SPECIFICATIONS

1/12 1/6 horizontal 1/6 vertical 1/3 horizontal 1/3 square 1/3 vertical 1/2 vertical 1/2 horizontal 2/3 vertical 2/3 horizontal
2.25" x 2.1875" 4.75" x 2.1875" 2.25" x 4.625" 7.25" x 2.1875" 4.75" x 4.625" 2.25" x9.5” 4.75" x 7.0625" 7.25"x 4.625" 4.75" x9.5" 7.25" x 7.0625"
full page 1/3 horizontal spread full spread bookends (two ads)
7.5" x 10" (safe) 15.25" x 2.1875" (booked as two full page ads) (Ihp bleed on left side; rhp bleed on

No bleed allowed.

8" x10.5" (trim)
8.5" x 11" (bleed)

MAGAZINE SPECS:
«Trim: 8"x10.5"
- Safe Area: .25" from trim
«Bleed: add .25" to trim
« Web offset; saddle-stitched

PRINT-READY SUBMISSIONS:
« PDF/X-1a, PDF/X-3, PDF/X-4 accepted with embedded and
100% subsetted fonts
+ JPG accepted at 300 dpi, CMYK color space
« INDD, PSD native files with all fonts and artwork included
« Files must be compatible with Adobe CC 2020 and earlier
« Send all print-ready files to your Multimedia Consultant

To advertise, contact your Multimedia Consultant or call 860-701-4247

Please account for.5” minimum gutter
space in center of ad for page break

7.5" x 10" (safe)
8" x 10.5” (trim)
8.5" x 11" (bleed)

MATERIAL REQUIREMENTS:

Photos
« Resolution must be 300 dpi
« Accepted file types are JPG, TIFF
Line art
« Resolution must be 1200 dpi
« Accepted file types are JPG, Al, EPS, or TIFF
Colors
« SWOP standards apply (Specs for Web Offset Publications)
« Colors must be CMYK
« All spot colors will be converted
« TAC (Total Area Coverage) should not exceed 300%
Use of rich black
« Black type, rules, and borders should use 100% K
« Rich black is not permitted for type, rules, and borders

right)
2.375" x 10" (safe)
2.625" x 10.5” (trim)
2.875" x 11" (bleed)

AD PRODUCTION:

The Day offers complimentary, professional creative talent and
production services. Contact your Multimedia Consultant for
more information.

COPY RESTRICTIONS:

The publisher reserves the right, at its absolute discretion and at
any time, to reject advertising materials that do not adhere to
our standards or might be considered offensive. Advertisements
that simulate editorial content must be clearly labeled “PAID
ADVERTISEMENT". If file provider does not label properly, The
Day Magazine will do so.

Advertisers are solely responsible for the content of their
advertisements. The Day Magazine accepts no responsibility for
typographical errors on print-ready ads or client-approved ads

revised 1/2023
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ADVERTISING RATES

REGULAR RATES LISTINGS (SEE PAGE 7 FOR DETAILS)
AD SIZE 1X 12X AD SIZE 1X 3X 6X 12X
Spread (2 ads) $2695 $2415 $2300 $1875 Basic 6 or 12 mo. commitment required $75 $55
Full Page $1325 $1195 $1130 $925 Enhanced 6 or 12 mo. commitment required $110 $80
2/3 Page $1050 $950 $850 $715
1/2 Page $750 $655 $615 $495 LOCAL FINDS (SEE PAGE 7 FOR DETAILS)
1/3 Page $500 $450 $425 $350 ALl
1/6 Page $285 $250 $230 $175 1 Product $295 $295 $240 $240
1/12 Page $310 $235 $185 $135 PROFILES (SEE PAGE 7 FOR DETAILS)
SPECIAL SIZES GRISIZE
AD SIZE 1X 3X 6X 12X 1 Profile $375 $375 $315 $315
ol $850 $760 $630 $480 SPONSORED CONTENT (SEE PAGE 8 FOR DETAILS)
Flex $730 $655 $610 $495 PAGES DETAILS 1X
1/3 Spread $1050 $950 $850 $715 1 page 350 word maximum plus photos $945
Bookends $1050 $950 $850 $715 2 pages 400-800 words plus photos $1575
ADJACENCIES 3 pages 800-1000 words plus photos $2205
AD SIZE 1X 3X 6X 12X st;eelvr::nig% discount on your sponsored content with the purchase of an ad in the
L-Sha pe 6 or 12 mo. commitment required $760 $580
Flex 6 or 12 mo. commitment required $730 $550 RATE DETAILS

« All rates are per ad
PREMIUM POSITIONS « All rates include color
AD SIZE 1X 3X 6X 12X « All full page and bookend ads must have bleed
Back Cover 12 mo. commitment required $’| 650 CANCELLATION

Cancellations accepted with written notice if received no later than 3 business days
Inside Front $1425 $1295 $1260 $1145 after reservation deadline. Cancellations received more than 4 days after reservation
Inside Back $1425 $1295 $1260 $1145 deadline will be billed at the full rate
Page 3 $1555 $1425 $1260 $1145
Page 5 $1425 $1295 $1170 $975
% Index (2/3 V) $1260 $1140 $1020 $858
Index (1/3H) $715 $630 $595 $475

D M G To advertise, contact your Multimedia Consultant or call 860-701-4247
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ADDITIONAL ADVERTISING OPPORTUNITIES

SPECIAL AD SHAPES

l-2.25"— =2.25"
| A -
2.1875 VN XELIQE“HBH; @ 2.1I875
veli nonunqmﬂnnmhgredoleses(l ICECREAM ReVe rse L
7.25"x9.5"

50% usable
space; must be in
backwards L shape

L_ S h ape _bus dolorerios quodiid moditias
p 576 Maln Street, Mystic | 000-000-0000 | website. tom

7.25" x 9.5"
50% usable space;
must be in L shape

:

Hil ll lignis non estiis

S \§ ’ | “
- Flex PetHouse ::'me.,mm,w,m‘mum

: 7.25" x 4.625" e

t, New London | 000-000-0000 | w

70% usable space

To advertise, contact your Multimedia Consultant or call 860-701-4247
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ADDITIONAL ADVERTISING OPPORTUNITIES

RESTAURANT LISTINGS LOCAL FINDS PROFILES

Basic i Includes: i Includes:
Includes category, AMERICAN i Item name, description, price, i Name, writeup, headshot, logo, business
business name, CHARLIE'S PLACE RESTAURANT i business name, address, phone, i name, business details (hours, license #, etc.),

hours, address, Open Tuesday-Sunday I am.—8 pm. website i address, phone, website
26 West Main Street, Niantic; 860-739-2975; H
phone, web, Rl -
amenities icons 000800 ;| frending| i _
i Shop unique. Shop local. e -
W ~o o R i Happy shopping! ;}”’
- v

PAID ADVERTISEMENT

Y ’ o Dr. Raja Fattaleh, MD

+. Fattaleh has been practicing family medicine for approximately 28 years. He sees patients of all ages

l'([ll
Enhanced
Includes basic JAPANESE

SAMURAI NOODLE

and performs dermatological office procedures as well as routine gynecological preventative medicine

listing plus 30 word
description and

He has a passion for treating ADHD, diabetes, migraines, mental health disorders and a wide variety of
medical issues. At the Diabetes and Weight Loss Center of Northeast CT, LLC Dr. Fattaleh offers a cut-

ting-edge treatment for weight loss and muscle gain via the Emsculpt NEO system. During a 30-minute

ph oto treatment, patients experience a pain-free muscle stimulation that is the equivalent of 5,000 abdominal sit ups No
special preparation is necessary before treatment and no downtime is needed after treatment. Emsculpt NEO will
help patients achieve their health, wellness and weight loss goals. In addition to Emsculpt NEO, Dr. Fattaleh also
offers diet and Iifestyle counseling and medication management n order to maximize the restilts of his
. e S patients’ treatment.
: DIABETES AND WEIGHT LOSS CENTER
R : OF NORTHEAST CT, LLC
; e 0.1 AMS PUZZLES 1, oo comsupmeRserianon H 353 Pomfret Street, Putnam; 860-928-1111; CTWeightLossnet
74| the day macazie oscammen 202275
Authentic Japanese ramen noodle soup,
Asian barbecue and sushi in dewntown
« Only one (1) restaurant per Mystic. Noodles are made fresh daily on site. : :
listing Happy hour 4-6 every day. : i« Onlyone (1) person per profile
« Listings appear alphabetical by Open Monday-Friday 11:30 a.m.-9 pm.; i . Onlyone (1) item or set (e.g. earrings & bracelet) per find i« Profiles of the same person can only run once every 6 months, but
category and then by restaurant ~ Saturday-Sunday 12-10p.m. i« The order in which finds appear is random and based on photo shape and composition. one business can run multiple profiles of different people
name 27 West Main Street, Mystic i No position requests will be accepted i« 150 word limit. Text subject to editing or trimming, and to review
+ 30 word limit for enhanced 860-415-9317; samuraincodlemystic.com i« Finds should change each month to highlight a new product. Products can be rerun once i and approval by editorial staff
listing descriptions. Text subject e o G @ 9 0 i everysix months if desired i« Shape and size of space varies based on available space, length of
to editing or trimming, and to i« 50word limit for item description. Text subject to editing or trimming, and to reviewand i copy and size of photo. No profile shall exceed 7.25" x 4.625"
review and approval by editorial i approval by editorial staff i+ Logos permitted only in addition to headshot, logo cannot be
staff i« Nologos permitted instead of a product photo i substituted for headshot
« No logos permitted instead of a photo i« Photos must be 300dpi and a minimum of 6” wide . Photos must be 300dpi and a minimum of 4” wide
« Photos must be 300dpi and a minimum of 4” wide i« Products must be able to be isolated from the background of the image or taken on a i« Logos should be vector Al, EPS, or SVG format if possible,
« Square or vertical oriented images preferred i white background i otherwise logos must follow photo specs
« Image must contain food or interior/exterior of restaurant i« Images must contain one (1) product or set of products i« Photos subject to review and approval by editorial staff
« Photos subject to review and approval by editorial staff i« Photos subject to review and approval by editorial staff i« All copy and photos are due by ad copy deadline
« All copy and photos are due by ad copy deadline i« Allcopy and photos are due by ad copy deadline i« Proofs will not be provided unless deemed necessary by editorial
« Proofs will not be provided unless deemed necessary by editorial staff i+ Proofs will not be provided unless deemed necessary by editorial staff i staff

To advertise, contact your Multimedia Consultant or call 860-701-4247 revised 1/2023
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ADDITIONAL ADVERTISING OPPORTUNITIES

SPONSORED CONTENT

people & places

SPONSORED

The changing face of
the home heating oil

industry

in Connecticut

GREENER, CLEANER AND BEING RUN BY WOMEN

BROUGHT TO YOU BY

COMPANY, WITH THE

BY SHELLY SINDLAND, GHIEF COMMUNICATIONS OFFICER, CEMA

amie Densmora is the

third-generation own-

er of Densmore 0il

Company in Mystic.
Her cozy, salmon pink office
building has been a fixture in
town for more than Goyears,
andislocated kitty corner to
Mystic Piaza, the nostalgic
spot that inspired the fconic
1988 Julia Robertsfilm.

Not exactly the picture
people might imagine when
they think of a home heat-
ing oll dealer, but people like
Densmore are changing the
face of the Inchustry. Women,
now more than ever, have
taken over the reins of their
family businesses and are helping o move them in
nevidirections.

“The Industry has changed alot,” Densmare said.
“Tmean, 70 years ago, do you think therewould bea
woman running an ofl company? Probably not, but |
seemore and more femalesat our Industry summit,

that

Industry, notjust with our fuel butwith the people
running our companies”

Densmore, a young mother with a toddler at home,
halds two degrees: 8 bachelor's in biological science

18| the day Macazing

T DENSWORE
olL

<dl and & master’s in public
sdministration.

“Where this industry
is going is very much on
track with my school back-
groundandvrhat Thelieve in.”
Densmore said. “We offer s
cleaner, greener furel and our
customersloveit.”

In fact, the home heating
oll industry in Connecticut
has made signifieant strides
during the past decade
to lower greenhouse gas
emissions. Heating oil in
Connecticut is now an ultra
Tow sulfur fuel mixed with
biodiesel, a renewable green
fuel made from discarded
restaurent oll and soybean oil. The brand name s

and itsbetter
‘naturalgas.

“It'smaderight here in the United Stateswhich is
big forus” Densmaore said. ‘ATl of our heating systems

inthe USA.,which i u

because it helps keep good-paying jobs here at home.
Italsoreducesour dependency on foreign oil."

In fact, the largest biodiesel manufacturer in New
England s located in New Haven Harbor, creatingjobs
amd fueling the local economy.

CONTENT

“Thenarrative is that fossil fuels are just this horri-
ble thing and the plece that'smissing from that is that
theindustry inConnecticut—and New England for that
‘matter—has really taken it upon ourselvesto move to s

electric heat, they should beable to gat electric heat, If
‘Decple want heating ofl, propane or natural gas, they
should ba able togat that too. The more choicas that
consumers have, the better it isfor prices and services.”

loaner fuel"said Kate Child
Tuxis Ohr's Fuel based in Meriden.

That'swhyChilds, Densmore and other home heat-
ingoil retallersin Connecticutare urging state regule-

2yp!

whichlooks to move homes and businessesaviey from
fossilfuels and toward electric heat as 8 way to lower
greenhouse gos emissions.

“We don’t want to have people with no heat in the

s somethi sets
‘herselfapart from those megamonapolies.

“I'had & customer who called me yesterday to have
‘mehelp her sot up her new coll phone. Areyou goingto
‘tellme thata major utility company Isgoing todo that?™
Densmore said.

“We also have people who need their batteries
changed in thelr thermostat and we go over there and
change them for free;” Densmore continued. “‘We are the

‘midd le of winter because ty went out,”
Childs seid. “Our grid can't handleeverything, Hooking

b ‘when there is an
Iot of the times it doesn't have anything todo withus,

up more homes and cars toan
willonly leed and1fear
putpecple In denger.”

Not only that, the state’s new plan to electrify every-
thing could potentially ma keutilities the only game in
town: no heating oil, nonatural gas,no propane.

“1 think ft’s best If consumers have a choica o hov
they want to heat their homes,” seid

opl
‘up. When you call us, you alweys geta real parson;ther

autility, never ina million years”

To stop the state'’s electrification efforts, people are
‘being urged to contact their state lawmakers and tell
‘them tonot support the Connecticut Department of

president of Baribault Fuel in Oskville. “If people want

Jamie Densmore,
omnerof Densmere Oil
Company In Mystic,holds
to degrees, Inclucing
one n blologkl sclence.
“Whera the industry k& :
going lsvery much ontrack.
withmy school background
andwhat | belleva in” says
Dansmore,of the industry's
\ove toward cleaner and
areener home heating

e Densmore Ol
delivers home heating ofl
and excaptional customer
servics, aven going sa far
0 tohelp their customers
with problems unrelaedto
heating. oo couRTESY

Energyand
Energy Strategyaoza. I

« All sponsored content/advertorials are subject to approval and editing by the editorial staff
« “Camera ready” articles will not be permitted, as sponsored content must follow design standards of TDM

« Article and photos must be submitted separately no later than the advertising copy due deadline. Stories may be written by TDM staff

NovEMBER 2022

for an additional fee and all necessary information must be received no later than the editorial content deadline

« Submit as many photos as possible. Photo use will be subject to review by editorial staff and not all photos will be used in all cases. Logos

are not permitted

« Proofs will be provided for editorial and photo purposes only. Changes to the layout will not be honored, as sponsored content stories

follow the design standards of TDM. Changes and approval must be received by the general ad approval deadline or articles will run

as-is
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SPONSORED CONTENT

life cycles

A collaborative approach to

BROUGHT TO YOU BY GRANITEVILLE DENTAL
SOLUTIONS
entures use to be rigid, “one-size-fits-all®
solutions for tooth loss. With modern tech-
nology end sdvancements in dentistry, we
now have the capability to provide custom-
ized removable denturesand implan t-sup ported
danturas.

Over the years our patient, Bill, was develop-
ing decay under his crowns, his teeth were break-
ing, and little by little he was working himself into
a full denture. We always try to save teeth, so we
began with creating partial dentures for Bill, which
were customized to fit around his remaining testh
and fill in the gaps of missing teeth. This partic-
ular treatment requires the partial denture to be
secured to the remaining teeth by a metal clasp.
Decay continued to wreak havoe on Bill'sremain-
ing teeth and he was growing tired of taking out his
partials toclean them.

‘We discussed different treatment options and
Billdecided to move in the direction of implant-se-
cured dentures. This type of denture isa perma-
nent, long-term solution in which a prosthetic is

To advertise, contact your Multimedia Consultant or call 860-701-4247

replacing unwanted denlures

customized to fit on top of the patient’s jawbone,
securing it to dental implants thatan expert surgi
caldentist places.

Working closely with the team at Shoreline
Periodontics, wewere able to stage Bill's treatment
in two parts. Starting with the upper dentition, we
removed thar ining teeth, placed six
and provided a temporary prosthetic. Upon heal
ing, wewere able to place the final prosthetic for
Bill, creating a functionaland esthetically pleas-
ingresult.

Using state-of-the-art technology and collabo-
rating with an expert surgical practice and a first-
class laboratory ha s allowed patients to come into
the office with problem teethand leave with some-
thing that is esthetically pleasing and funetional. It
allows for accuratediag-
nosis, precise placement
of implants by the surgi
cal specialist, enhanced
commumication and phe-
nomenalresults.

Bill was so pleased i
with the results, he opted
for the same treatment

for his lower dentition
when the time came. ¥

Brought to youby Graniteville Dental Solutions

262 Boston Post Road, Waterford

B60-443-0861; granitevillsdental.com

Open Monday—Friday & e.m.—5 pm.

Abowt Graniteville Dental Solutions The doctors at
Graniteville Dental Solutions (previously Drew Dental Group)

axp g with tfit
each patients wniqus needs. Dr. Drew D Kumar, and Dr.
are excited f stagein offering

treatment in theirne, siote-of the-art office o 262 Boston
Post Road, Waterford. They are currently accepting newn
. . = "

including Anthem FCBS.
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